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N EXT Q Intros/Icebreaker

O City Growth Report +

C \t Intros of New City Managers
Y

MQﬂQg@r Q Brand Reminders
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MAY Q Content Planning Session
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mMeet our
corporate y ' W CO-FOUNDER
team 8 'V RecrUITING & OPERATIONS

A W CO-FOUNDER
" FINANCE & MARKETING




M O M SET YOURDISPLAY NAME
W H ATI S . Chqnlg’e to Name | City
NEXT

C ‘J[v INTRODUCTION
M Q m Q g @ r : gﬁg}ireq you manage
M@@Jumg e Who makes you a moms

MAY

e What's your word of
the Summer going to
2024 .

Drop your answers in the chat.
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CIty growtn ‘

olan GROW

Looking for opportunities to get

exposure for your page
. 0-100 followers (collaborations, meetups, events, etc)

. 101-250 followers

O 251-500 followers ‘

. 501-999 followers

O 1,000-1,499 followers -

. 1,500-1,999 followers

. 2 000-2,499 followers

‘ 2,500+ followers




PORTLAND OREGON COAST

MOM
WHAT'S e
NEXT
- ‘ty PRESCOTT

mgmgg@’,g o S

HELP WANTED KAITLYN REILLY

SF PENINSULA

KRISTA DESILVA

O 0-100 followers SEATTLE SANJOSE ..................
CYNTHIA LOUIE HELP WANTED

O 101-250 followers

() 251-500 followers LASVEGAS RALEIGH
LEXI HUGHES HELP WANTED

O 501-999 followers

REDDING

.........................................

KAITLIN CIBART

O 1,000-1,499 followers

. 1,500-1,999 followers

. 2,000-2,499 followers SANTA CLARITA

SADIE MCBOURNIE * = HELP WANTED
‘ 2500+ followers “*




CANBY OAHU
REBECCA SHAFER EMILY LEE

SNOHOMISH CO SANTA CRUZ

MOM
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CIty
ManNagers

ALLISON WILSON HELP WANTED

PRINEVILLE

CASSIE BECKER

OAKLAND CARLSBAD

LINDA VEJNONSKA

HOOD RIVER

HELP WANTED

SALT LAKE CITY

MOLLY PEASE
O 501-999 followers

KLAMATH FALLS

.........................................

MIKAYLA HOWE

O 1,000-1,499 followers
. 1,500-1,999 followers

TWIN CITIES

JESSICA WALKER

. 2 000-2,499 followers

‘ 2,500+ followers

-

VALERIYA O'BRIEN *
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O 501-999 followers
O 1,000-1,499 followers
. 1,500-1,999 followers

. 2 000-2,499 followers

‘ 2,500+ followers

BELLEVUE

.........................................

MANDIE FREY
CORINNE LOVEJOY

COEURD'ALENE Y-

A S

AMANDA BAREMORE‘+

ORANGE COUNTY

JESSICA ALTHOFF

SANTA BARBARA

HELP WANTED

NEW HAVEN
RACHEL BERNHISEL

NORTH AUSTIN

TIARE CURTIS =
RACHELLE GADBERRY X~

NEW YORK CITY

.........................................

HELP WANTED

TRIVALLEY

HELP WANTED

MINNEAPOLIS

JAMIE VAN NUYS

PHOENIX

HELP WANTED

AUGUSTA

JANAE WALLACE

BILLINGS

KARA SCHWALBE

BOZEMAN

LAUREN COLLETTE

OLYMPIA

DANICA PETERS



STICK TO THE COLORS/FONTS

The strength of our brand lies in the
fact that we're a community of
pages across the nation, our
cohesive brand look reinforces that

BV s
KEEP THE MAIN THING, BRAND KIT
our mission 1s o b6 @ REMINDERS

collaborative community
resource to help moms get off
their screens and out on
adventures (large or small)

STAYIN OURLANE

We are a family-focused brand that share

about events and adventures in our local

communities. That's what 90% of our feed
should center around

.....................

USE THE TEMPLATES

We have a pretty thorough set of
templates available on Canva,
and anything you create should
be done in brand colors & font

(like this slide)

GIVE YOUR PAID MEDIA
BREATHING ROOM
Our goal is to make our pages

easy-to-use and uncluttered so
plan your content accordingly.

KEEP IT SOCIAL

The thing that sets us apart from
other resources is the community that
is created on your IG page (& beyond

if you have the bandwidth for that)



EARTHDAY
CONTENT
ACTIVATION

GREAT IDEA Olivia (PDX/Home Team)
Thank you to everyone who participated.
THIS was a powerful demonstration of

brand unity/community.



MWN Resources on
momwhatsnext.com
PW: funmom

Canva Templates

Each of these termplates is in View Only, when you access it on Canva duplicate and

&K

Canva Templates

renarne with your City and Teel free 1o edit as needed.

Post Title
Tha first graphic of a Faed Post
carausel, replace title and

change colors as needad

I1G Stories
Backgrounds to use in
1G Stories with test ar

picture averlay

Monthly Guides
Editabda far shanng mosthly

waents, seascnal lists and

mastup/avant information

Seasonal Guide
Lise this template far seasanal
guides, feed free 1o edit out

whatever you don't need.

Highlights
Use this template to oeate
your cover images; follow the

instructicns an page 2.

IG Stories Recruitment
Made-for-you story slides to
shara to help spread the word
abaut Mam What's Mext

Giveaways
Dirag and drop bagas ar

relevant photas for gvearsays

an o page

Logos
This ternplate contains all
City logas for use in creativa.

Wiew only, please don't edit.

IG Feed
Theasa can b used to coreate

graphics for posting in feed

Reels Cover
Ta maintain brand identity, use
thesa covar mages whean

pasting reals.

Collab Page

Done-far-you content to share
remanding your community that

wa are collaborative

TBD

What cther templates da you

nead access tof

Let’s add it here.

Use these icons to create
your own designs

7/
N\
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MOTHER'S DAY
GIVEAWAY

Questions? Feedback? & a Reel!
t ’*MT & MEXT ‘.MT & MEXT "MT p— )_..-}\.: pd
e HER'S DAY HER'S DAY oy
Gl THER'S DAY TR DAY s e 5
1—'

= =
1B MOTHER’ s Dmr

4 - 5 prizes 5 - & prizes & - Options for 1 giveaway a d...

WHAT'S NEXT

1-2 prizes

HAPPY GIUEAL “=== === MOM,

MOTHER'S DAY MOTHER'S DAY e e T WHAT'S

MAOM WHAT S NEAT m g gy sy gy
— N == TAKES
N AVILLAGE \

13 - POST ON MOTHERS DAY 14 - optional 15 - optional 16 - optional

2024 & NEXT



CONTENT PLAN

Starting your month with a
skeleton of a content plan
will help with planning &
accountability.

Done is better than perfect.

>

°
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IDEAL WEEK

We've plugged in the Ideal
Week for you, add activity
posts and fill in the “It Takes
a Village” topics each month

Again, this is an “Ideal”

Week, which we know
doesn’t always happen.

N D 4

‘ LET'S BUILD WITH CONSISTENT POSTING

s

PAID MEDIA

Sprinkle these in and
remember to provide plenty
of “breathing room” between
them so that our pages don't

look like one big paid ad.

People trust us because of
the VALUE we provide.

>




E MWN Content Calendar & Planner ¢ |

File Edit View Insert Format Data Tools

Q, New (S
3 Open %0
Al
=] Import
1 L I Make a copy 5
A B C D E F G H I J

Use these to help organize: Graphic

POSTING SCHEDULE

Content Type More Information (location, caption, etc) Status
Event Calendar = Schedule of Events/Checklist -
Feed Post Carousel = Activity Post -
Story Slides = |t Takes a Village Question Box -

I Activity Post =
Story Slides * Recruitment Slides -
Feed Post Carousel =~ Activity Post -
Graphic ~ It Takes a Village (Carousel or Single Slide) -
Feed Post Carousel = Activity Post -

Content Plan * Trends ~ Postldeas = Paid Media Tracking -


https://docs.google.com/spreadsheets/d/1vzgmuvQucyGur2xztBxe_53apFMvqU_xH5B5dqjT4ds/edit#gid=0

Content Plan ~ Trends = Postldeas = Paid Media Tracking -

Locations L"u"‘nsited Sent to Me Posted

OO00000000000000000
OO00000000000000000o
Oo00000000000000000a0

Content Plan = Trends = Postldeas ~ Paid Media Tracking ~

Paid | Business Type of Content Assets Caption Posted

00000000

LHENENENENENENE

00000000
oooooooa




WHAT'S NEXT?

WE WANT TO HEAR
[ 1
|

NEW PLUS PASS FOR Y'ALL
Will Drop the Link in FB Group

IDEAS/FEEDBACK

Lay it on us.

CONTENT REQUEST

Oprah Reel - Erica will explain




